Krishna                      BUSS1 Definitions
A franchise is where one firm gives an individual or another firm the right to supply its products or services, usually subject to certain conditions
Qualitative market research is the collection of market-related information based on subjective factors/opinions/reasons/views [S-FORV]

A sole trader is a firm owned by one person who has unlimited liability for debts

A private limited company is a firm owned by two or more people who benefit from limited liability and some privacy in the company's affairs

A partnership is a business form in which two or more people operate for the purpose of making a profit. A partnership is unincorporated and so owners have unlimited liability
A bank overdraft is when a bank allows a current account holder (customer) to overspend their account up to an agreed limit to provide short-term finance
Bank loan is a sum of money, repayable by a certain time, provided to a firm or individual by a bank, of interest is charged, for a specific, agreed purpose to provide long-term finance
Market research is the systematic and objective collection of data and the analysis of that data to assist the marketing process

Primary market research is the collection of information first hand for a specific purpose
A franchisee is a firm that is given the right to use an idea/product/brand [IPB] belonging to another firm in return for a payment of money/loss of some control

An income budget is the agreed, planned revenue or sales of a firm over a future time period

An expenditure budget is the agreed, planned costs of a firm over a future time period
A consultant is someone who is not employed by the firm but is brought in to provide advice

Business planning involves reporting on the financial requirements and implications, marketing strategy and operational issues of a business start-up [REPORTING FRI,MS, OI!]

Opportunity cost is the benefit sacrificed when making a decision

Market segment is a sub-group of people who share a specific characteristic

Electronic market:

A market is a place where buyers and sellers meet
An electronic market features technology, such as telephones or the internet as the means of non-physical contact

Adding value is the process of increasing the worth of resources by modifying them

Total added value=Sales revenue - total cost of bought-in materials, components and services

Unit added value=price - cost of bought-in materials, components and services

Break-even output is the production level at total revenue = total costs and at which no profit or no loss is made

Objectives are targets or goals of an organisation that can be specifically measured over time

Fixed costs are expenditure that does not vary directly (remains the same) with output changes

Personal finance is money provided by the business owner from their own savings, family or personal wealth/assets

Protection of business ideas describes the various methods (such as patents and copyrights) that can restrict other firms from copying an idea/product/design
A patent is an official document granting the holder the right to be the only user or producer of a newly invented product or process for a specified time period

A trademark is a logo used to distinguish a firm from its competitors
A permanent worker has a contract that offers an agreed number of hours every week

A temporary employee is only required to work for a limited time, with no permanent guarantee

A full-time employee is a worker who works a complete working week
A part-time employee is one who is in a permanent post but only required to work for a limited number of hours each week. The number of hours is at a level which is less than the number of hours typically worked by full-time staff

Infrastructure is the network of utilities, such as broadband and transport links

Entrepreneur is an individual who has a business idea and sets up a firm to exploit it. They take a risk of financial loss and make decisions and mange the firm

Quota sampling is where interviewees comprise a specific market segment and the number of interviewees reflects the segment's percentage of the total target population

Venture capital is finance provided to small or medium-sized firms that seek growth but which may be considered as risky by typical investors or lenders

Demand is the willingness and ability to buy a good or service at any given price over a time period

A random sample is a group of respondents in which each member of the target population has an equal chance of being chosen

Stratified sampling is a sampling method that divides the population into sub-groups from which a certain number of people are chosen

A niche market is an identifiable small segment of a larger market

Location is the sites from which a firm operates

Cash flow forecasting is the estimating of expected cash inflows and outflows over a time period
Cash flow is the amount of money flowing into and o
ut of a firm over a time period

A budget is a forecast, establishing in numerical terms the policy to be pursued and the anticipated outcomes of that policy

Risk is the degree to which the problems that a firm faces can lead to financial loss for the owners







