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[bookmark: _GoBack]Categorising texts 

Text B and G can be grouped for their persuasive but colloquial styles. Text B is a poster promoting a new BBC series of ‘Beach Biddies’ aimed at 18-24 year olds, which had a public audience. Text G is also promoting BT broadband, which embodies intertextuality and colloquial tones to appeal to a wide audience group. 

The colloquial tone is apparent in text B as the producer intends to make the text appeal to the younger audience. The colloquial terms used of “mates” and collocation of ‘fun in the sun’ presents an imagery of an exciting opportunity to holiday with their friends. The use of colloquial terms makes the text more relatable and appealing to the young audience, as the text needs to captivate the targeted audience. The additional use of the exopohric pronouns of ‘you’ and ‘your’ directly targets the reader, further engaging them into the text. Although this is a typical feature of persuasive texts, pronouns are effectively used to make the opportunity directly available to audiences, enabling them to consider the potential positive impacts the programme could have on the individual and the group of friends. The use of capitalization of text makes the poster bold and engaging. As the text is sent to sixth form colleges we can expect it would be featured on a board or wall, therefore making it crucial to engage and attract audiences. The discourse of the text is additionally significant as the interrogative sentences and rhetorical questions are asked to engage audiences (“what could you learn about each other on holiday?”, allowing them to consider the points in question, and then finally stating the underlying agenda of the leaflet- to recruit participants for the show.

Similarly to text B, text G is persuasive for homeowners who have unreliable broadband. The colloquial and informal tone is embodied into the text following an intertextuality feature.  The colloquial tone of the text is featured in a manor of friendly advice, whilst also promoting the product. The use of the phrase “someone recommended BT Total Broadband”, aims to replicate a tone of friendly recommendation from a, whilst also satisfying BT’s agenda to sell and encourage audiences to use their broadband. The use of the phrase also indicates that users of the products are already satisfied with the product, therefore have promoted the product through word of mouth advertising. This feature can also be in accordance with Fairclough’s theory of advertising, which builds a relationship with the consumer, which in turn makes the product appealing. The pronoun use of “my” and abstract noun of “someone”, is kept unidentified, therefore relies on a pragmatic understanding between the text and audience. The unidentified tone is used to appeal to a wide audience of potential consumers of the product. Unlike text B, text G follows a typical feature of texts, which often aims to generate awareness of a lost item or animal. This play on the purpose of the text is effective and appealing as the title states ‘lost connection’ in a hand written typeface. Usually as a duty of care individuals have a moral obligation to read the leaflet to collectively consider if they can help the cause in any way. Immediately from the exclamatory sentence of ‘lost connection’ audiences are engaged to read on. The style continues through the text with a declarative sentence with the pronoun featured of ‘My’ followed by a noun of ‘wireless’, which shows personal belonging, much like a typical ‘lost’ advert would. The use of the pronoun makes the text personal to the personal narrative, despite the unidentified use of a personal anecdote. The non finite verbs use of “disappearing’ and ‘struggling’ also indicates to the audience an ongoing reoccurrence through the use of the suffix ‘ing’. The use of these verbs suggest an urgency to solve the problem audiences are facing with the unreliable broadband, therefore encouraging audiences to BT’s reliable broadband to solve the problem. The producer then engages the audience into the text with the use of an interrogative question with the exopohric pronoun of ‘you’. This allows the audience to consider personal circumstances, of which they decide if the product would be appropriate for them. 

BT re—
g

e e Y e i 8 475 Ak U At T
g T ek i Tl e s i

e et b e
e e e
e T
e
S
o it e Ty
i T
o L e T
e e LS
oS T T S XL i
et e s
e e
T

i sdlomalon s b e he o Ko ey ot T

ottt Sl et Ml
ommersol e et Ut o Kt e RGeS0
e i i e o o
b L e s
oy vy iy ek o iy s ot e ot e
A ol e g e it e el

e o o st The o e e o f B T
e phieiie e b i g

g b B e e e T e e

o R e e

e Tk o e st



