Retail Rebranding 
Birmingham 
Redevelopment of the Bull Ring shopping center 
· Costing £500 million, reopened in June 2003
· [image: http://smdphotography.co.uk/wp-content/uploads/2014/08/fb_smd_selfridges_bullring-1003.jpg]140 shops, cafes and restaurants, big flagship Selfridges building made from aluminum discs
· Creation of 8,000 new jobs 
· 36.5 million visitors in its first year 
· £2 million invested in public art features – cultural rebranding 
Stratford 
· Westfield Stratford City is a shopping centre east London
· Europe's largest urban shopping centre
· Opened in 2011, it is part of a larger commercial development, known as 'Stratford City', a £2 billion development of commercial and residential space. And is owned by The Westfield Group, an Australian property development company.
· 350 stores, 50 restaurants, cinema, casino,3 hotels and fresh food market – diversification of a shopping centre attracts many different types of people 
· Created 8500 jobs, many of which have gone to local residents (around 2000).
· opened a retail academy to raise qualification levels, addressing the poor levels of educational qualifications
· Sustainable? large-scale use of Pavegen floor tiles to convert energy from people's footsteps into electrical power

Cultural Rebranding 
Liverpool 
· Awarded City of Culture 2008 
· Multiple attractions of arts, music and education
· Tate modern -stages major international exhibitions of modern art
· Museum of Liverpool - featuring creative, industrial and sporting history of the city 
· Albert docks – regenerated from an old factory to Beatles museum, flats and slavery museum and listed as a world heritage site 
· Echo area- concert destination 

Sustainable rebranding 

Brazil, Curitiba 
· Curitiba is a capital city of the Parana state in Brazil. Nearly two million people live there.
· Creating and retaining parks and green space beside the rivers. This acts as a floodplain. When the Iguazu River floods, some areas created are used as boating lakes.
· Bus rapid transit system operates. This is cheaper to run than a tube system. Some employers subsidies’ their employees who use it. 80% of travelers use it.
· Green exchange program. The urban poor bring their waste to neighborhood centers. They can exchange their waste for bus tickets and food. This has many advantages, for example the urban poor areas are kept clean, despite waste trucks not being able to reach them easily.
· COHAB, the public housing programme, is providing 50,000 homes for the urban poor.


Greenwich Millennium Village, London, UK

•In the South East London Borough of Greenwich, near the O2 arena.
•It was built on a Brownfield site; it used to be a gas works 
•There are 20 hectares of parkland with two ecology parks and a lake 
•A new underground line along with a regular bus route, provides better transport  which means residents don’t have to use cars and therefore are more eco-friendly
•A Sainsburys supermarket was built which uses 50% less energy than other supermarkets, uses rainwater for toilets
•150 new shops and restaurants which has created 24,000 new jobs which means money stays in the local economy more
•The homes have been built from Cedar Wood from sustainable forests and aluminium because it is long lasting and can be recycled
• Houses use 80% less energy and 30% less water

Stakeholders/ Key Players 

London 2012 Olympics 
· In 2005, the international Olympic committee (IOC) announced London won the bid to host the Olympics - IOC have to be the most important player as the Olympics wouldn’t have happened without them
·  The London Organizing Committee is the organisation that will oversee the planning and development of the games. The chairman of this is the key individual Lord Coe who was the head of the London bid. 
· The UK department for culture, media and sport was the co-ordinating department for the successful bid by London to host the 2012 Olympics and oversees the agencies delivering the Games' infrastructure and programme, principally the Olympic Delivery Authority (ODA)
· The London development agency is responsible for all urban development in the city and local authorities provide the planning permission etc. 
· Local resident views are very important as they are the ones that are most affected by the development. 

Cornwall 

· 1999 Cornwall EU objective one funding which aims to encourage investment and boost local economies. The EU is the most important player as it was their funding that caused a catalyst towards the regenerating and re-imaging of the county. 
· Exeter University and the Falmouth college university both bringing education interests to the county. 
· For Eden Project strategy: key individual Tim Smitt. 
· ICONIC INDIVIDUAL – Jamie Oliver opened ‘Fifteen’ restaurant. 
· Environmental agencies – Tin mines in western Cornwall are UNESCO world heritage sites. Others include Cornish heritage trust, English Nature and English heritage. 
· Central government and its agencies e.g. job centre plus, the heritage lottery fund, the arts council and the countryside agency. 
· Development agencies e.g. South West development agency a very important player as it was them that used the government money to stimulate economic growth.

Canary Wharf 
· The docklands thrived until the 1960s due to containerization 
· Had significant negative multiplier effect and so spiral of deprivation as 150,000 jobs lost 
· High-end tertiary and quaternary employers were competing for space in London as it expanded as a global city so development of canary wharf flourished! 
· Currently employs 90,000 people with 33 office blocks
· Has allowed expansion of London as a financial centre- raising average wages and producing significant tax revenue for government 

London Olympics- sports
· 9000 new homes
· 12,000 permanent jobs
· Encourages sport and healthy lifestyles 
· Boosted tourism industry 
· Social cohesion 


Manchester- sports 
· Commonwealth games 2002 
· 20,000 employment opportunities 
· 37,000 full time jobs 
· £2 billion earned through tourism
· Benefited other businesses 
· Over 80% of journeys were made by public transport- good for enviro 
· Gentrification 

Cantref Farm, diversification 
· Adventure farm aimed at kids with indoor and outdoor- reduce impact of bad weather
· Still carries out normal farm practices 
· Sheep shearing demonstrations
· Pig racing 
· Converted disused farm buildings into bunkbed accommodation and a campsite 


Field work and research

Field work
Environmental quality surveys- These can show shopping, street, landscape quality and litter, all of which can indicate a need for rebranding or the success of rebranding. 
Drosscape survey- you can map where there are parts of significant decays and dereliction. 
Bipolar analysis- Allows you to give on a scale of information on an area about the aesthetics for example
Capacity surveys- assess the patterns of usage for a certain facility over a set period of time 
Participant observation (Mobile survey) - Observing people at a site and their actions. 
Footfall survey- amount of people using an area 
Stratified questionnaire- based on ages and roles, asking opinions of rebranding schemes and effectiveness 
Photo transects- for comparison with research
Land use survey- looking at how land use changes and record street furniture 
Index of decay- comparing quality of built environment between different areas, considering physical condition of buildings 

Research 

Internet blogs and forums- giving opinions on a place and their perception from a range of different people, could potentially be biased.
Online maps- e.g www.old-maps.co.uk provides current and previous maps on a given area which gives insight into changes of infrastructure and open space. 
Pictures and postcards- Also gives visual information on previous infrastructure and can be used as a comparison with your fieldwork
Census statistics- range of info on profile of resident’s e.g ethnicity, quantity and crime rates
Tourist statistics-info on what type of people come to the area, if it’s seasonal, leisure or business.
Broachers/ leaflets- understand what attractions are being marketed 
Local newspapers- any social/environmental or economic issues e.g for boscombe- www.bournemouthecho.co.uk 
Office for National Statistics- data on local incomes and employment 
Past fieldwork- found on www.thestudentroom.co.uk 
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