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Economical 
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Social - A way of boosting the retention of an app is to introduce more social features within a app, by inviting people to play games, it increases demand and increases trafficking of the app this is a beneficial way of free advertising for the game, by already existing users encouraging and inviting others users to play with them.
Technological -  [image: ]
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 (
All Games sold on IOS and Android shows market is Oligopoly.  
Most downloads from 10-34 
)Competitors
 1.Pokémon GO (Android, iOS)
2.Ingress (Android, iOS)
3.Temple Treasure Hunt Game (Android, iOS)
4.AR Defender 2 (Android, iOS)
5.AR Invaders (Android, iOS)
Check Out Competition 
 App Store Optimization: App store optimization (ASO) is, at it’s core, search engine optimization (SEO) for the Google Play and App Store. Just like search engine optimization, app store optimization focuses on keyword relevance, search relevance and the keyword density in your description.With almost half of iPhone users in the US finding apps through search, your app description is one of the most important things you can focus on in your app marketing efforts. It’s also really easy to get started with competitor research through platforms like App Annie where you can search something like “healthy recipes for women” and see what apps show up and their ranking.
AR is trending 
Chat groups 
Dominance of the Internet-of-Things
Campaign Mobile Game 
7. Bitcoin Billionaire ad integration
This example is a bit different to the others I have showcased. The other examples have been showing how brands can use mobile ads or apps to market their products. This is almost the opposite. It is an example of best practice for integrating ads within your app.
Bitcoin billionaire is a mobile game where you tap to get virtual bitcoins and build your bitcoin empire. Its simple and addictive, but most importantly of all it provides anyone wanting to monetise their app through ads a brilliant example of best practice.[image: Bitcoin billionaire ad]Instead of having banner ads at the top and bottom of the screen, which users can just ignore, or having annoying pop-ups, which breaks up the gameplay and annoys users, bitcoin billionaire integrates the ads into part of the gameplay. Users are given the option of getting in game advantages in return for watching ads, which means the rates of engagement and click through are much higher. SCREAM USP

Market of AR new so detail of market always changing no sustainability or main SHARE 
PART B
Product- In this section say what is the USP(what making it special)  and explain what the mobile gaming about the AR (augmented reality game is this what make it special). Brand (If you can what is associated with what people think)/Are the functions of the product trendy is it what the customers want? Can it used for work or any other purpose than leisure.  Give it a slogan and say what the product is communicating to the customers. What is its image 
Promotion-  
Billboard Advertising 
The average cost of outdoor advertising is around £200 per week for a standard 48 sheet billboard. An ad on the side of a bus stop on a busy high street could cost about £300 for two weeks' exposure. According to the Entertainment Retailers Association (ERA), UK game sales in 2016 generated more revenue than either video or music, increasing by +2.9% to £2.96bn, . This record figure makes the games market 1.3 times the size of the video market (£2.25bn) and 2.6 times the size of music (£1.1bn). While physical sales of games declined -16.4% from £927m to £776 in 2016, digital sales increased +12.1% to £2.18bn, more than making up the difference. Physical sales were also down in both video and music, with video seeing a greater decline of -17.1% and music down -7.3%. ERA also found that the 2016 digital sales of games (£2.2bn) was larger than the combined digital sales of video and music (£1.9bn). Electronic Art's FIFA 17 was the highest selling entertainment product in 2016, selling 2.5m units, approximately 9% more sales than Star Wars: The Force Awakens, which sold 2.3m units.
Get social
Aim to turn a one-off customer into a loyal repeat customer, by ensuring they remember you. To do this you need to give them gentle reminders of why they might need you, without bombarding them. Achieve this by using social media such as Facebook or Twitter (e.g. create a Facebook business page offering interesting content, discounts, offers, etc) and by using email marketing (e.g. ask customers to sign up to receive your e-newsletter).
Send out press releases
Make the most of your local newspapers by sending out a well-written press release. A new business launch, a new contract, the creation of extra jobs, an open day/seminar, all make for interesting local news stories. Local press coverage is valuable because you’re targeting potential customers who live nearby, and of course, it’s free. £99-£1000 maybe. 
Update your website- Take a fresh look at your website – could it do with an update? Your website acts as free advertising for your business, so make sure it looks the best it can. Your site should be focused, and simple to navigate, with great content. Ensure your web copy is free from spelling and grammatical errors, that it conveys the message you wish to get across to your visitors and that it does so in a compelling way. Add a blog and a computer vision of the game . Have reviews and things on their. Cost between 300-1000. Depends on what you want.
Leaflets- Depending what leaflet you want. Cost maybe highest £8 leaflet per leaflet with the good info. Post to 1000 places cost is 8000. Hand it out in town or a game convetion.

[image: ]Sponsor the local football team – They will have a team with kids who have phone who might download game. £30 per member of team depending on the size, depends if you also make jumpers and things. Got to pay for the staff coats. Cost £50 for adult. 



19. Promote Your App Through A Promo Video
Having a good promo video is a staple of any mobile app. It’s a quick and easy way for someone to understand the most common use case behind the app and how they could use it too.
Clear for iPhone – Available Now! from Realmac Software on Vimeo.
Clear’s promo video is a great example of how simple it should be to get across just enough information to entice a download. While this video may seem simple compared to other app promo videos, the video generated over 1.2 million views. Like youtube ad. Forced to watch it and might finding interesting. Cost 1000 to make a promo. 
Post On Pinterest
Pinterest is a social network in which users are able to share and discover through pinning images and videos on their own boards and on others’ boards. Users are able to have their own board, search for content to place on their board, and search through the content others have on their board. Pinterest is made to hold on to the best of what you can find on the internet into neatly categorized boards. Having your product on someone’s board means they have chosen to hold on to you and that anyone who views their board will be exposed to you.  Pinterest has released a new feature that allows people to download IOS apps directly from Pinterest known as App Pin. Meaning you can have pictures of your beautiful app and right next to the red “Pin it” button there is a blue “Install” button. More information on how to app pin can be found on Pinterest’s official blog here.




Start a funfair in local area 
[image: ]
Plaster and your logo around the funfair. Advertise your funsfiar. End of each ride give them a card with the game logo. Demo of the game . http://www.ridesforhire.com/pricing/. Get some privet ones for cheaper. 
Smart Objectives 
To grow a positive online community/following.
To get a minimum of 10,000 downloads and understanding what the customers needs and wants are. Important as the business knows where to develop. Pop- up survey to ask how they found out about the app. 
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Pricing

- Dodgems from £1500 per day
- Carousels from £1500 per day

- Octopus from £1000 per day

- Big Wheel from £1300 per day

+ Miami from £1200 per day

- Twister from £1200 per day

- Coconut Shy From £150 includes prizes

- Penalty Shoot From £150 Inc prizes

- Hoopla Stalls From £200 Inc prizes

+ Candy Floss/ Popcorn carts from £100 each
+ Juveniles from £150 per day

- Inflatables from £150 per day

- Children ides from £250 per day

- Side stalls from £200 Inc prizes

Pricing | Rides For Hire

‘GHOICE OF 2 LARGE RIDES. DODGEMS,
TWISTER, MAM, OCTOPUS

FULL SIZE HELTER SKELTER OR MEGA
SLIDE

TEACUPS

CHAIR O PLANES

RODEO BULL

TRAMPOLINES

DIAMOND FUNDAY PACK

(CHOICE OF ANY 3 SIDE STALLS
BOUNCY GASTLE

POPCORN CART

CANDY FLOSS CART

ALL FROM £5500*

‘GHOICES OF 1 LARGE FAMILY RIDE
DODGENS, TWISTER, MIAMI, OCTOPUS,

PLATINUM FUNDAY PACK

+ BOUNCY GASTLE
+ POPCORN CART

RECTER SieLTER  CAuby rloss carr
- AT ESh SioE
! Sl .
TR e ALL FROM £3850
 CHOICE oF ANy 2 SDESTALLS

GOLD FUNDAY PACK
- FuLsiE ReLTER SIELTER

‘GHOICE OF 2 CHILDRENS RIDES
TEACUPS, TOYSET, GHAIR O PLANES,
TRAMPOLINES

‘GHOICE OF ANY 2 SIDE STALLS
BOUNCY CASTLE

CANDY FLOSS GART

ALL FROM £2600*

SILVER FUNDAY PACK

16:51
26/04/2017
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The direct contribution from mobile operators in 2015
was $675 billion in economic value added terms,

or 0.9% of the world's GDP. We calculate the direct
economic contribution to GDP of mobile operators
and the mobile ecosystem by adding the economic
value added generated by companies operating

in the sector across 236 countries and territories.
Economic value added is calculated as the difference
between the value of sales made by the sector and
the direct cost of making those sales®.

‘Source: GSMA Inteligence analysis

Beyond mobile operators, our definition of the:
mobile ecosystem includes infrastructure service
providers, retailers and distributors of mobile
products and services, device manufacturers (mobile
phones, tablets and wearables), and providers of
mobile content, applications and services. The mobile
ecosystem generated an additional economic value
added of more than $450 billion, or approximately
0.6% of global GDP.
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® Off-line Capabilities: Number of times, it may happen that internet is out of our reach. Therefore,
many app users may prefer the app to possess the proficiency to perform even when disconnected
from the internet. Therefore, an app working without wireless becomes much more resourceful. It
also ensures user loyalty and their continued usage.
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® Design: Although, | am talking about this factor at the last but it is one of the most important ones to
consider especially in case of mobile app development. An app should be designed in such a manner
tolook sophisticated and exclusive. That will surely influence the potential users to give it try,
despite what its ratings or reviews are. When it comes to layout, app must be modern with high-
definition graphics.




