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	Access
	· The ability of media consumers to produce their own texts and to have those texts acknowledged by the agenda setting media. Also, the ability of media consumers to respond to the dominant media.

	Agenda-Setting
	· The ability of the media to tell people what and whom to talk and think about. Also refers to those media that have more credibility than their competition.

	Analog
	· Media software which has a physical quality and presence.

	Anchorage
	· Fixing of meaning 
· e.g. the copy text anchors (i.e. fixes to one spot) the meaning of an image (for instance, a single rose, that could be used for an ad for anything from a dating agency to a funeral home) in a print advertisement

	Antagonist
	· The character whose function in a plot is to oppose the protagonist. In straightforward hero's journey plots (most action adventures); the antagonist can be referred to as the villain. However, in character drama, the antagonist might not be a "bad" character, just someone who stands between the protagonist and his/her goals.

	Archetype

	· A universal type or model of character that is found in many different texts, e.g. ingénue, anti-hero, wise old woman, hero-as-lover, hero-as-warrior, shadow trickster, mentor, loyal friend, temptress

	Audience

	· The recipients of a media text, or the people who are intended to read or watch or play or listen to it. A great deal of media studies work is concerned with the effects a text may have on an audience.


	Branding
	· The process by which a commodity in the marketplace is known primarily for the image it projects rather than any actual quality.

	Binary Opposition
	· The contrast between two mutually exclusive concepts or things that creates conflict and drives a narrative e.g. good/evil, day/night, male/female, presence/absence, old/young


	Catharsis
	· The idea that violent and sexual content in media texts serves the function of releasing ‘pent up’ tension aggression/desire in audiences.

	Censorship
	· Control over the content of a media text. Different media forms have different forms of censorship - sometimes from a government, but mainly from a regulatory agency, e.g. the British Board of Film Classification 


	CGI
	· Computer Generated Imagery. 
· Refers to the (usually) 3-D effects that enhance all kinds of still and moving images, from text effects, to digital snow or fire, to the generation of entire landscapes.


	Consumer
	· Purchaser, listener, viewer or reader of media products.

	Context
	· Time, place or mind-set in which we consume media products.

	Code
	· A system of signs which can be decoded to create meaning. 
· In media texts, we look at a range of different signs that can be loosely grouped into the following:
· Technical codes - all to do with the way a text is technically constructed - camera angles, framing, typography etc.
· Verbal codes - everything to do with language -either written or spoken 
· Symbolic codes - codes that can be decoded on a mainly connotation level - all the things which draw upon our experience and understanding of other media texts, our cultural frame of reference.
· Audio Codes – sound heard within a text: diegetic / non- diegetic

	Connotation
	· Way in which meaning is created —
· Connote = meaning by association, the deeper meaning (e.g. red connotes anger, passion, love, danger)

	Construction
	· The process by which a media text is shaped and given meaning through a process that is subject to a variety of decisions and is designed to keep the audience interested in the text.

	Convention
	· The widely recognised way of doing something - this has to do with content, style and form 
· e.g. the conventions of music video
· they are the same length as the song (somewhere around 4 minutes, say)
· they present the band, who look as though they are singing
· they have lots of fast edits


	Convergence
	· The way in which technologies and institutions come together in order to create something new. Cinema is the result of the convergence of photography, moving pictures (the kinetoscope, zoetrope etc.), and sound. The iPad represents the convergence of books, TV, maps, the internet and the mobile phone.


	Critical
	· A reflective position on the meaning, biases or value messages of a text.

	Critical Autonomy
	· The process by which a member of the audience is able to read a media text in a way other than the preferred reading. Also used to describe the ability of media literacy students to deconstruct texts outside the classroom.

	Critical Viewing
	· The ability to use critical thinking skills to view, question, analyze and understand issues presented overtly and covertly in movies, videos, television and other visual media.

	Cut
	· An edited transition between two images in which one image is immediately replaced by another

	Deconstruction
	· The process by which the audience identifies the elements that make up the construction of meaning within a text.

	Digital
	· The storage and transmission of information by reducing it to digits and then reassembling it for an exact reproduction.

	Docudrama
	· A filmed dramatization based on fact that combines documentary and fictional elements. In the production process, "based on" allows the creators of the text wide creative latitude and a docudrama is, at best, a skillful representation of a real person or event.

	Dominant
	· When a text is read by the audience in a way that is intended by the creators of the text.

	Demographic
	· Factual characteristics of a population sample, e.g. age, gender, race, nationality, income, disability, education. 

	Dominant ideology
	· The widely held beliefs by many members of a society. In Marxist theory, this dominant ideology serves the interest of the ruling classes.

	Denotation
	· Way in which meaning is created —
· Denote = literal or surface meaning e.g. red is the colour of a flower

	Diegetic Sound
	· Sound whose source is visible on the screen

	Editorial
	· In a newspaper, Editorial refers to the opinion pieces (sometimes known as 'leading articles') written by senior reporters. Editorial in a magazine refers to the feature content that reflects the ethos of the publication


	Enigma
	· A question that is not immediately answered and thus draws an audience into a text
· E.g. a body is discovered at the beginning of a TV detective drama. The killer's identity is an enigma. We watch to find out who the killer is.

	Flak
	· An organized attempt to influence media content, which can take the form of letters, phone calls, petitions, lawsuits and legislation.

	Feminism
	· the struggle by women to obtain equal rights in society

	Gaze

	· The idea that the way we look at something, and the way somebody looks at you, is structured by the way we view the world. Feminist Laura Mulvey suggests that looking involves power, specifically the look of men at women, implying that men have power over women.

	Gender
	· Refers to the Socially Constructed roles, behaviours, activities and attributes that Society considers appropriate for Men and Women.

	Gatekeeping

	· Quite an old-fashioned term to describe the way in which certain key personnel (news editors, newspaper owners mainly) have control over the information that is presented to audiences, and the way in which it is presented (the angle) 

	Genre

	· A way of categorising a media text according to its form, style and content. This categorisation is useful for producers (who can utilise a genre's conventions) and audiences (who can utilise their expectations of the genre) alike

	Globalisation
	· Process by which different cultures worldwide have come to share the same media texts e.g. movies and pop music.

	Hardware
	· The physical equipment used to produce, distribute and exhibit media texts.

	Hegemony
	· Traditionally this describes the predominance of one social class over another, in media terms this is how the controllers of the media may on the one hand use the media to pursue their own political interest, but on the other hand the media is a place where people who are critical of the establishment can air their views.


	Hermeneutic Code

	· This refers to any element of the story that is not fully explained and hence becomes a mystery to the reader. The purpose of the author in this is typically to keep the audience guessing, arresting the enigma, until the final scenes when all is revealed and all loose ends are tied off and closure is achieved.

	Hypodermic Needle Theory
	· The idea that the media can ‘inject’ ideas and messages straight into the passive audience. This passive audience is immediately affected by these messages. Used in advertising and propaganda, led to moral panics about effect of violent video and computer games.

	Homophobia
	· The fear of homosexuality as expressed by demeaning images in media texts.

	HTML (Hypertext Mark-up Language)
	· a computer programming language that allows people to create links on the world wide web from one source of information to another in any order.

	Iconography
	· which is concerned with the use of visual images and how they trigger the audiences expectations of a particular genre, such as a knife in slasher horror films

	Industry
	· The agencies and institutions involved with the production of media texts. The term is also used in a more restrictive sense to describe the commercial production of media texts for the purpose of making a profit.

	Indexical sign
	· A sign which has a direct relationship with something it signifies, such as smoke signifies fire.  

	Image
	· A visual representation of something.

	Ideology
	· This is a complex concept - in its basic form it is a set of ideas or beliefs which are held to be acceptable by the creators of a media text. For example, a text might be described as having a feminist ideology, meaning it promotes the idea that women are the equal of men and should not be discriminated against on the grounds of gender.

	Institution
	· A formal organization (with its own set of rules and behaviours) that creates and distributes media texts

	Intertextuality
	· The influence that media texts have on each other. Sometimes this is the result of direct cross-references (e.g. music mash ups) or indirect (the way gossip news items regulate the way we view a star's performance)
· Always remember the Changing Channels episode of Supernatural. Episode 8 of season 5

	Jolts
	· Moments in a media text that are generated by a broad comedy, a violent act, movement within a frame, a loud noise, rapid editing, a profanity or a sexually explicit representation, all of which are calculated to engage an audience's excitement.

	Marketing
	· The way in which a product or media text is sold to a target audience.

	Mass Media
	· Mass media refers to those media that are designed to be consumed by large audiences through the agencies of technology.

	Media Education
	· Traditionally, it's the process by which one learns the technical production skills associated with creating media texts. More recently, it has also included the intellectual processes of critical consumption or deconstruction of texts. 

	Media Literacy
	· The process of understanding and using the mass media in an assertive and non-passive way. This includes an informed and critical understanding of the nature of the media, the techniques used by them and the impact of these techniques.

	Medium
	· The singular form of media, the term usually describes individual forms such as radio, television, film, etc.

	Media
	· The plural form of medium; the term has come to mean all the industrial forms of mass communication combined.

	Monopoly
	· Any commercial process in which one seller controls prices and supply of a product

	Media language
	· [bookmark: _GoBack]The means by which the media communicates to us and the forms and conventions by which it does so.

	Media Platform
	· nothing to do with trains, this refers to the different ways that media content is delivered, mainly via TV, laptop, tablet, smartphone, cinema, video/computer game, printed page etc. for instance the BBC delivers content via TV, laptop and mobile device, and also through printed publications. Most media organisations deliver their content via a multitude of platforms.

	Media product

	· A text that has been designed to be consumed by an audience. E.G a film, radio show, newspaper etc.

	Mise en Scene
	· literally ‘what’s in the shot’ everything that appears on the screen in a single frame and how this helps the audience to decode what’s going on

	Mode of Address
	· The way a media product ‘speaks’ to its audience. In order to communicate, a producer of any text must make some assumptions about an intended audience; reflections of such assumptions may be discerned in the text (advertisements offer particularly clear examples of this).

	Montage
	· Putting together of visual images to form a sequence. Made famous by Russian film maker Eisenstein in his famous film Battleship Potemkin.

	Moral Panic
	· is the intensity of feeling stirred up by the media  about an issue that appears to threaten the social order, such as against Muslims after 9/11, or against immigrants, or against ‘video nasties’  following the Jamie Bulger murder

	Multi-media
	· Computer technology that allows text, sound, graphic and video images to be combined into one programme.

	Myth
	· A complex idea by Roland Barthes that myth is a second order signifying system i.e. when a sign becomes the signifier of a new sign (2nd years only this one!)

	Macho-Man
	· A man who is tough and everything about him is considered as a powerful, strong, and healthy man who doesn’t care much for emotion.

	Metrosexual Man
	· A man who is in touch with his feminine side and cares for his look and appearance. Commonly being mistaken for a homosexual young male. Many found living in the city where they can shop for their products and lifestyle.

	Non Diegetic sound
	· Sound effects, music or narration which is added afterwards

	Narrative

	· The way in which a story, or sequence of events, is put together within a text. All media texts have some sort of narrative, from a single photographic image to a sports report to a feature film. 
· Narrative may be reduced to one simple equation which is
· equilibrium - disequilibrium - new equilibrium

	Neologism
	· Newly-coined word or phrase made up to describe a new trend, idea or gadget e.g. hopium, agnotology

	News Values
	· Ways of categorising and assessing news stories to decide on their newsworthiness

	Negotiated Reading
	· the ‘compromise’ that is reached between the preferred reading offered by a text and the reader’s own assumptions and interpretations

	Non-verbal communication
	· Communication between people other than by speech.

	Ownership
	· An important issue in media studies - and a constantly changing one. Who produces and distributes the media texts we read?

	Oppositional Reading
	· An interpretation of a text by a reader whose social position puts them into direct conflict with its preferred reading. 

	Prime Time
	· That part of a radio or television schedule expected to attract the largest audience.

	Production
	· The industrial process of creating media texts as well as the people who are engaged in this process.

	Proairetic Code

	· This code also builds tension, referring to any other action or event that indicates something else is going to happen, and which hence gets the reader guessing as to what will happen next.

	Production Values
	· Describes the quality of a media production proportional to the money and technology expended on the text.

	Product Placement
	· The process by which manufacturers or advertisers pay a fee in order for branded products to be prominently displayed in a movie, TV show or other media production.

	Patriarchy
	·  The structural, systematic and historical domination and exploitation of women.


	Passive Audiences
	· Soak up empty promises of mass entertainment, becoming willing victims who both produce and consume the products of consumer capitalism. Audiences are powerless to resist the effects of media messages. 

	Paradigm
	· The set of choices that could be made, the variables within the sub-group or genre

	Post Modernism
	· Anything that challenges the traditional way of doing things, rejecting boundaries between high and low forms of art, rejecting rigid genre distinctions, emphasizing pastiche, parody, intertextuality, irony, and playfulness. Postmodernism favours reflexivity and self-consciousness, fragmentation and discontinuity (especially in narrative structures), ambiguity, simultaneity, and an emphasis on the destructured, decentered, dehumanized subjects!

	Post-Feminism
	· Stage where equality has been achieved for Women

	Popular Culture

	· The study of cultural artefacts of the mass media such as cinema, TV, advertising.

	POV (Point of View)
	· A first-person camera shot that shows a scene from an individual character's viewpoint. Used to help the audience understand what is happening in a character's head e.g. a predator stalking his/her prey

	Preferred Reading
	· The meaning of a text which the producers intended. The opposite of 'preferred reading' is 'aberrant reading', such as when people deliberately interpret a text (the Bible is the source of a lot of mixed messages) to further their political agenda rather than the author's original intent

	Protagonist
	· The character who drives the narrative forward, through the choices they make and the actions they take

	Propaganda

	· The way ruling classes use the mass media to control or alter the attitudes of others.

	Psychographics
	· The study and Classification of people per their Attitudes, Aspirations, Gender and Life Styles.  

	Retro-Sexism
	· Reflects a new era of female oppression

	Realism
	· The techniques by which a media text represents ideas and images that are held to have a true relationship with the actual world around us. Realism means different things in different texts - realism in animation (e.g. the movement of single hairs in computer animation) means something entirely different to realism in soap opera (e.g. the depiction of people eating breakfast and talking with their mouths full). It is important to assess how much a text strives for realism, how much audiences are expected to think it is realistic. 


	Representation

	· The way in which the media "re-presents" the world around us in the form of signs and codes for audiences to read.


	Reader

	·  A member of the audience, someone who is actively responding to the text.

	Regulation
	·  bodies whose job it is to see that media texts are not seen by the wrong audience (e.g. British Board of Film Censors) or are fair and honest (EG Advertising Standards Association)

	Reception Theory:
	· Stuart Halls encoding/ Decoding Model
· Texts have a preferred Meaning 

	Semiotics
	· the study of the language of signs. It deals with the meanings we attach to signs. Signs consist of a Signifier (the thing or sign itself) and the Signified (the meaning we attach to the sign)

	Syntagm
	· The choice that’s has been made, the constructed ‘chain’ which communicates  meaning

	Software
	· The programs written for computers or the media texts that can be played on them.

	Studio System
	· The factory-like production system in Hollywood by which movies were made from about 1925 to 1955.

	Synergy
	· The combination of two separate media texts or products that share similar characteristics so that one helps market the other.

	Self-Regulation
	· When an institution (the Press, Advertising) appoints a group of individuals whose job is to deal with complaints about that institution

	Signs & Signification
	· Sign - a symbol which is understood to refer to something other than itself. This may be very simple - think of a "No Entry" road sign. it may get more complicated when reading media texts, where a sign might be the bright red coat that a character is wearing (which signals that they are dangerous) 
· Signification - the process of reading signs (see denotation and connotation)

	Star
	· A person who has become so famous, both for doing their job (actor, sport player) and appearing in many sorts of media, that their image is instantly recognisable as a sign, with a whole range of meanings or significations 
· A star's image becomes a readily recognised sign that is used in many different media forms - think of where you have seen pictures of Britney and Becks. Stars can use the fact that their image has meaning by allowing it to be used for advertising purposes.


	Stereotype
	· Stereotypes are negative (usually) representations of people that rely on preconceived ideas about the group that person is perceived as belonging to. It is assumed that an individual shares personal characteristics with other members of that group e.g. blondes are all stupid, accountants are all boring. 
· Although using stereotypes saves a lot of explanation within a text, it can be a very lazy method of characterisation. Stereotypes may be considered dangerous, as they encourage audiences to think large groups of people are all the same, and often have the same negative characteristics. 

	SFX
	· Special effects or devices to create visual illusions.

	Shot
	· Single image taken by a camera.

	Sound Effects
	· Additional sounds other than dialogue or music, designed to add realism or atmosphere.

	Still
	· Static image.

	Sub-genre
	· A genre within a genre.

	Technology
	· The machinery, tools and materials required to produce a media text. In media literacy terms, technology greatly impacts upon the construction and connotation of a text.

	Text
	· The individual results of media production: a movie, a TV episode, a book, an issue of a magazine or newspaper, an advertisement, an
album, etc.

	Transparency
	· The quality of a media text by which it appears to be natural rather than constructed

	Two Step Flow theory
	· The idea that ideas flow from mass media to opinion leaders and from them to a wider population.

	USP
	· Unique Selling Point or Proposition. The attribute of a text or product that is highlighted as being new or unique in the marketing process, something that sets it apart from its competitors

	Uses and Gratifications
	· Ideas about how people use the media and what gratification they get from it. It assumes that members of the audience are not passive but take an active role in interpreting and integrating media into their own lives.

	Verbal Communication
	· Communication spoken between people

	Vertical Integration
	· The quality of a media text by which it appears to be natural rather than constructed

	Virtual
	· Something which is a representation rather than the real thing. In advertising, the word "virtually" means "almost."

	Word-Of-Mouth
	· Informal way in which media products become known by audiences.

	World Wide Web (www)
	· The World Wide Web is the network of pages of images, texts and sounds on the Internet which can be viewed using browser software.

	Water cooler Theory
	· 



